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ABSTRACT
The effectiveness of the educational efforts of the

Ohio Cooperative Extension Service was studied,. A random selection of
two counties from each of the ten supervisory areas was used.
Tnformation we.s gathered by mail questionnaires sent to 1,000
randomly selected clientele from the 20 counties. Conclusions are:
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efforts, maintains a good public image, end recognizes the problems
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Purpose of the Study.

The general purpose of this research was to stwly the eifectiveness

of the educational efforts of the Ohio Cooperative Extension Service as

observed and appraised by the following people:

1. Agricultural Producers

2, Off-farm Agribusinessmen

3. Home Economics Clientele

4. 4-H Program Advisors, Members and
Members' Parents

5. Community Resource Development Leaders

Methodology

Since the Ohio Cooperative Extension Service serves clientele in

ter Extension vipervisory areas, it seemed appropriate to stratify the

sample population by these areas. A random selection of two counties

from each of the ten supervisory areas provided a stratified random

sample of twenty counties from throughout Ohio.

The information utilized in thi:4 study was gathered by mail

questionnaires that 1.ere sent to 1000 randomly selected llientele from

20 counties. This selection yielded 200 clientele from each of the

previcqsly mentioned five clientele groups.
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The questionaaires consisted of six areas or segments:

1. Personal supplementary data regarding the clientele
respondent.

2. Type of Extensicn contact and involvement data.

3. Appraisal by clientele of the effectiveness of
various Extension education techniques.

4. Appraisal by clientele of how well the Ohio
Cooperative Extension Service is attaining its
educational objectives.

5. Personal views and opinions regarding the
effectiveness of important tasks performed by
the Ohio Cooperative Extension Service.

6. Personal views and opinions regarding Extension
program.

Numerical rating zcales were developed to assign values to each

of these six segments of the questionnaires.

RESPONDENTS CLASSIFIED ACCORDING TO CLIENTELE
GROUP, NUMBER OF RETURNED QUESTIONNAIRES

AND PERCENTAGE or RESPONSE

7767tent
Cespondent Group No. of Respondents of Respondents

Agricultural Producers 129 18.6

Off-Farm Agr'l Rusineso 138 20

Home Cconcmics 135 19.5

Community Resource Develop -
ment 131 18.9

4-H 159 23

TOTAL 692 100
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Rationale

The educational efforts of the Ohio Cooperative Extension Service

have resulted in great contribltions to the welfare of the nation during

the past fifty years. A factor that has contributes greatly to ',he im-

pact of Extension's educational efforts was its dedication to teaching,

based on, and concerned with the needs of its clientele.

The interests end needs of Extension's clientele are co.istantly

changing in scope and magnitude. This change demands that the Extension

Service carefully and continually appraise and reappraise its educational

efforts, so that it may better serve and meet the educational needs of

its clientele.

The various educational program of the Ohio Cocrerative Extension

Service are being appraised continuously by its clientele. And, as long

as the Ohio Cooperative Extension Service belongs to the people of Ohio,

its faculty and administration should endeavor to utilize and make formal

use of these informal appraisals. Appraisal by clientele is one means

of ascertaining the effectiveness, status, and development of the educat-

ional programs conducted by the Ohio Cooperative Extension Service.

The success of the Ohio Cooperative Extension Service is dependent

to a large degree upon the informal appraisals that exist in the minds

of its clientele. These informal appraisals helped create the image

that these clientele reflected in this study regarding the Ohio Cooper-

ative Extension Service.

The utilization of this study should strengthen and improve the

educational programs of the Ohio Cooperative Extension Service. The

slightest improvement of the effectiveness of the educational efforts of

the Ohio Cooperative Extension Service would yield great results due to

the great importance and impact its programs have throughout the state
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and nation. It has proven itself to be a unique and distinguished

educational organization. This status, respect, and confidence is due

in part to its dedication to the development of people, to the end that

they, through their own initiative, may effectively identify aad solve

the various problems directly influencing their welfare.

The Cooperative Extension Service continually makes Impressions on

the people who have recognized its value and have become clientele. It

seemed logical in designing an aprraisal of the educational efforts of

the Ohio Cooperative Extension Service to involve the clientele. This

seemed of paramount importance since the clientele are the reason for

the existence of the Ohio Cooperative Extension Service. Blare and Scott

have strongly indicated that most studies regarding organizations have

not included within the scope of analyses the publics directly in cortact

with the organization.
1

CLIENTELE APPAAISA:. Or TJF. OVLRALL urrEclivrNEss or THE COOPERATIVE
EXTLNSION 5LRVICWS ENCATtOaAL IFFORTS

ail-farm ACIti. I1OM0 Community
Cclpos1t.:! A9r'l. Prod. bui1neKs rConomics Resource Div. 4-11

'scan No. Scan No. Mean No, Veari No. Mean No, Kean No.

3.64 640 3.46 124 3.49 129 3.68 115 3.65 121 3.89 151

1

peter M. Blare and W. Richard Scott, Formal Organizations: A Comparative
Approach, (San Francisco: ChAndler Publishing Co.) 196-2, p. 74.



RANK OWPARISCRIS OF APPRAISALS BY ALL CLILUTELE ilmoups OF TILE
PERFORMANCE OF CRITICAL TASKS IN EXTENSION EDUCATIoN

Displaying enthusiasm in As educational
efforts

Heintaihitg its public image

Recognising the problems and Extension
educational needs in the county

Looking for ways to do a better job of
nerving its clientele

Explaining information to its clientele

Publicising its planned .clAvities

Morking with individual clientele to
help with their problems

Using appropriate materials that aro
directed at the needs and interests of
the people it serves

Attempting to better serve the edu-
Jational needs of its clientele

Providing specialised information to its
clientele

Planning tnd preparing for its
educational aJtivities

tnderstanding and providing edu-
cational programs to moot the educa-
tional needs of its clientele

Involving key leaders and organ-
itations in the planning of its
educational progress

Showing flexibility and the ability
to adapt programs to changing
c:ecumunces

Demonstrating necessary technical know-
ledge and experience

Selecting and using interesting methods
of teaching its educational programa

Involving the people it aerves in its
educational program planning

5

Composite
Mean Pak

Agr.l.
Prod.

Off-farm
Agri-Bus.

Comm.
Home Res.
Econ. Des/. 4-H

3.73 1 3 6 1 1 2

3.66 2 4 5 6.5 7.5 1

3.6S 3 6.5 7 9 2 3

3.62 4 2 3.5 4 10 4.5

3.60 5 11 9.5 2 4 10

3.59 6 1 13 10 12 6

3.58 7 9.; 2 3 7.S IS

3.S7 8 13.5 0 8 5 4.S

3.36 9 II 3.5 S 9 11

3.31 lu 12 1 )f 3 12

3.49 11.S 5 11 14 16 13

3.49 11.S 4.3 IS 12 IS 7.5

).41 13 6.S 9.S 17 11 14

3.46 14 13.3 16 13 14 7.S

3.45 1S 17 12 11 6 17

3.43 16.5 16 14 6.S 17 16

3.4-7. 16.S IS 17 16 13 9

W .49

x
2 30.14

8ignificant at the .01 level
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APPRAISAL LY CLIENTELE OP SHE ErFECTIVE%ESS OF VARIOUS rZTrNSION EDUCATION TECNNIQUEE
IR RELATION TO N CCCIPOSITC RN1K AND RANNS aY CLIENTELE CROUPS

Total NurA:er Composite Agr.l. r)ff-rarm Come rc. Cormunity 4-11

of responants of All 2ro- Resource
That Used' responJents duccrs ausincss Dev,

:lean Pen;: Rank Rank Pank

Milletins 636 4.05 1 1 1 3 1 1

Nrisletttrn 629 3,87 2 2 4 1 6 3

lffico Conferencos 462 3.72 3 7.5 3 10 2 5.5
Tours 470 3.70 4 3 6 5 7 7

Ocnonstrations 532 3.69 5.5 11 7,5 2 10 4

Local Coomunitv Beatings 528 3.69 5.5 13 13 9 12

County Bectimjs 53.. 3.65 7 7.5 10.5 8 8 9

Telephone Con:erencos 457 3.63 0 10 7.5 4 11 5.5
Arca 1'4etines
Multi-County, 520 3.63 9 5.5 5 7 9 12
Serie, of Arna Mettinos to
Study a 0u5ject "in-Ocnth* 420 3.63 9 4 2 11 5 14.5
Scr/cs of County Bectinns to
Study a Subject 'in-depth' 433 3.59 11 5.5 9 13 3.5 13
Homo and Business Vicit3 440 3.51 12 9 10.5 15 3.5 11

;;ewspaper Articles 614 3.49 13 12 12 6 11 10

Radio Programs 471. 3.29 14 14 15 12 15 16
rducational Displays 494 3.17 IS 1: 16 17 16 14.5
Television Programs 295 3.16 16.5 16 17 /I 14 17

Stet./ II:oeti.ls..! 284 3.16 16.5 IS 14 16 17 9

W score .69

0 value 54.97*
*Significant at the .001 level

RANK COMPARISMS Ci .11E curu7nc (Incurs
PERCEPTIOUS OF fROCRAH PRIORITIES

Composite
Peen Rank

Agq.
Producers

Rank

Off-
farm

agribus.
Rank

Homo
Cern
Rank

Corm.
Reserve

Dev,
Rank

4-H
Rank

4-R Youth Development 3.63 1 2 2 2.5 1 1

toil and Water Conservation 3.SS 2 3 3 2.5, 3 2

Improving Farm Inc:. se 3.51 3 1 1 S 2 ',.$

Pesticide Education and
rreargency Preparedness 3.40 4 S S S 4 6

Marketing, Utilisation,
Distribution and Fans Supply 3.33 5, 4 4 10 7 8

Food and nutrition 3.31 6 7 9 1 8 4

Resource Protection and
Environrental Irprovemtnt 3.30 7 s 6 7 S 3

Improved Family Living 3.27 S 6 I 4 s 7.5

Community 0evoloment 3.21 8 1 7 1 6 10

Recreation, Wildlife, and
Natural Beauty 3.15 10 10 10 6 10 S

Forestry Production and
Nailing pal 11 11 11 11 11 11

W score .64

is value 32.17*
*Significant at the .01 level

1,1



A COMPARISON OF THE COMPOSITE RANKING OF PROGRAM
PRIORITIES AND A RANK OF PLANNED EFFORT

4-H Youth Development

Soil and Water Conservation'

Improving Farm Income

Pesticide Education and
Emergency Preparedness

Program Priority
Composite

Mean Rank

:Ian-Days of
Effort Planned

Rank

3.63

3,55

3.51

).40

1

2

3

4

1

7

2

I

Marketing, Utilization,
Distribution and Farm Supply 3.33 5 S

Food and Nutrition 3.31 C 4'

Resource Protection and
Environmental Improvement 3.30 7 10

Improved Family Living 3.27 S 3

Community Development 3.21 9 6

Recreation, Wildlife, and
Natural Beauty 3.15 10 9

Forestry Production and
Marketing 2.62 11 . 11

se .546

',Significant at the .06 level

Conclusions

The evidence provided by this research study and reported in the

major findings, provided the basis for the following conclusions:

1. Exenaion bullet,ns, newsletters, and newspaper articles

were the most often used technllues of Extension educat-

ion.

2. Extension television programs and state Extension meet-

ings were the least used techniq AS of Extension educa-

tion.
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3. The clientele of the Cooperative Extension Service felt

that Extension was most effectively performing the follow-

ing tasks:

* Displaying enthusiasm ia its educational efforts.

* Maintaining its public image.

Recognizing the problems and Extension educational

needs in the county.

4. The following tasks were ranked least effectively perform-

ed:

* Selecting and using interesting methods of teaching

its educational programs.

* Invr.ving the people it serves in its educational

p,ogram planning.

5. The Extension clientele ranked the following program

areas as the moot impoetant:

1. 4-H Youth Development.

2. Soil and Water Conservation.

3. Improving Farm Income.

4. Pesticide Education and Emergency Preparedness.

6. The Extension clientele ranked Forestry Production and

Marketing an the least important program area.

7. The program &rev,: Soil and Water Consevution; and

Pesticide Education and Emergency Preparedness mere ranked

substantially lower by man -days of effort planned than, he

composite ranking of priority.

6. The program areas: Improved Family Living, and Community

Development ranked considerably higher by the man-days of

effort plannei than the composite ranking of priority.
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9. The Agricultural Producers offered the lowest appraisal

of the overall effectiver--.0 of Extensica's educational

efforts.

10. The Agricultural Producers and Off-farm 46ribusinessmen

felt that Extension was best attaining the following

educational objectives:

* To help people understand how to v:ilize the know-

ledge of nutrition, feeding, soil fertility, and

other cultural practices to improve the production

of agricultural and horticultural products.

* To help people understand how to utilize the know-

ledge of plant and animal breeding, selection, and

care to improve the production of agricultulal and

horticultural products.

* To help people understand how to utilize the

knowlNige of controlling diseasi.s, insects, and

pests to improve the production of agricultural and

horticultural products.

ll. The Agricultural Producers and Off-farm Agribusinessmen

felt that Extension least effectively attained the follow-

ing educational objectives:

* To help people understand how to expand markets

for agricultural products.

* To assist people to have ability to develop specific

projects to reduce or control pollution.

12. Based on the high composite ranking and low rank of man-

days of SEMIS effort, Extension Was receiving very effect-

ive and efficient results in assisting people in develop-
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ing the ability to use soil and water conservation for a

3ingle purpose in management and development of their

inlividual farm units for improved agricultural production

an land use.

RANK CO:SPARISOdS or TdE ITPLA1SAL OF EDUCATIONAL
03JECTIVES AM.INMENT .10:D EFFORT EXPENDED

Rank of Effective- Rank of Effective-
oars of Attain- toss of Attaining Rank of Nan-Days

SEMIS :hg Objectives Objectives by off-fern of Effort
Objectives :lyjigr'l. Producers Agr.1.-3usit.ess Expended

OA 10 9 7

02 S 0 3

03 $ 6 6

04 2.5 2 1

05 1 3 2

06 2.5 1 4

11 4 4 11

12 7 7 8

if 13 10 S

21 14 14 lb

22 15 16 13

46 6 5 9

40 12 IP 14

41 9 11 16

5 it 13 12

Si 16 15 15

Producers with off-fern Aor'1.-9usiness - re of .14*
Agr'l. Producers with Effort Expended re of .67'
Off-fern ;gel. Business with Effort Expended re of .72'

*Significant st Al level

13. The Extension Home Economics education program was best

in attaining the fcllowing Weltivy:

* To assist individuals End families to achieve im-

proved nutritional status through underatand&ng of

nutrition and the relationship of good e..ting habits

to good healtA.
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14. The least effectively attained objective of the Home

Economics Extension education program was:

* To assist families and individuals to understand the

importance of home and community safety, the social

and economic environment affecting use of their total

resources as well as the community services and facil-

ities that will enrich family life.

A COMPARISON OF THE APPRAISAL BY HOME ECONOMICS CLIENTELE
REGARDING THE ATTAINMENT OF EDUCATION OBJECTIVES

AND EFFOR: EXPENDED

Obiective Mean Score
RantOf

Mean Score
Rank of ian -Days

of Effort Expended

38 3.92 1 1

63 3.63 2 3

65 3.39 4 2

67 3.26 6 4

69 4.15 7 7

71 3.44 3 5

46 3.33 5 6

15. The most effectively attained educational objective of the

Community lesource Development Program was:

To assist people to become aware of community prob-

lems and the approaches for solving them.

16. The least effectively attained educational objective of

the Community Resource Development Program was:

* To assist people to understand basic principles of

forest lend management, conservation, end multiple

uses as applieMm small wcodlots.
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17. Based on the high ranking by clientelL and low number of

men-days of effort expended, Extension was receiving very

effective and efficient results in assisting people to

have ability to plan for and implement specific community

industrialization projects to develop a competent labor

force.

A COMPARISON OF THE APPRAISAL. BY COMMNITY RESOURCE:
DEVELOPMENT CLIENTELE REGARDING THE ATTAINMENT

OF EDUCATIONAL OBJECTIVES
AND EFFORT EXPENDED

Objectives Mean Score Rank SEMIS Effort Raflk

73 3.24 2 1

74 3.27 1 2

75 2.63 15 3

76 3.03 3.5 8

77 3.03 3.5 4

81 2.62 6 15

b2 2.51 7 16

84 2.50 8 17

18. 4,41 Program clientele appraised the overall effective-

ness of the Cooperativt Extension Service's educational

efforts higher than any other clientele group.

19. The most effectively attained educational objective of the

4-H program was:

* To hove youth acquire knowle4e ane, practical skills

in sel.ence and technology.
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20. The least effectively attained 4-H program educational

objective was:

* To help youth and adults already in positions of

leadership develop the ability to become effective

leaders.

A COMPARISON OF THE APPRAISAL BY 4-H PROGRAM CLIENTELE

REGARDING THE ATTAINMENT OF EDUCATIONAL

OBJECTIVES AND EFFORT EXPENDED

Objective Mean Score Rank SEMIS Effort Rank

54 4.34 1 1

55 4.04 3 3

56 4.19 2 4

57 3.79 4 2

14



1.4

Recommendations

The following recommendations, basil upon the findings of the study

and the writer's judgment, are stated as guides to implement the conclus-

ions of this study.

General
1. Maintain strong alliances with important clientele groups

raw have served and wish to continue to serve, while we are

serving new clientele groups.

2. Select and use more interesting methods of teaching educa-

tional programs.

3. Involve more of the various clientele that are served in

educational program planning.

4. Increase the input of man-days of effort to assist the

general public and pesticide handlers and users to under-

stand the need for as well as dangers of pesticides, with

emphasis on user safety and safe food consumptioh.

5. Continue to emphasize the use of effective and efficient

bulletin promotion and distribution.

6. Continue to improve and utilize neisletters as an effect-

ive technique of Extension education with all clientele

groups.

7. Consider ways of improving the effectiveness of state meet-

ings, television programs, and educational displays.

8. Urge County Extension Agents to utilize clientele apprais-

als in their counties.

15
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Wicultural Producers and Off-farm
Agribusinesamen

1. Utilize the findings of this research and other related

research to improve the appraisals by agricultural pro-

ddcers and off-farm agribusinessmen of the overall effect-

iveness of thz Cooperative Extension Service.

2. Utilize every reasonable means to involve off-farm agri-

ousinessmen in Extension activities and make them better

informed regarding the role of t'e Cooperative Extension

Service.

3. Utilize more series of area meetings to study subjects

"in-depth," with agricultural producers and off-farm

agribusinessmen.

4. Utilize more educational tours with agricultural producers.

5. Utilize every possible means to improve and strengthen the

image of the Farm Records Analysis Program.

6. Utilize every possible means to improve and strengthen

the image of the Dairy Herd Production Records Program.

7. Improve the effectiveness of helping people to under-

stand how to improve marketing and distribution systems.

8. Improve the effectiveness of heln:sg producers of agricul-

tural products to develop the ability to berme more

effective in marketing operations.

9. More effectively demonstrate technical knowledge and

experience with agricultural producers.
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Home Economics Clientele

1. Involve more key leaders and organizations in planning

Home Economics educational programs.

2. Continue to use and improve demonstration techniques with

!ome Economics clientele.

3. Increase the input of man-days of effort to help individ-

uals and families understand improving the health of

family members so faruily members will employ good health

practices.

4. Improve the effectiveness of assisting individuals and

families to develop the ability to more effectively select,

buy or construct, and maintain family material possessions.

5. Improve the effectiveness of assisting individuals and

families to develop understanding to improve interpersonal

relationshlps and family communications resulting in more

satisfying family life.

Community Resource Development Clientele

1. Utilize more series of area and county meet:lugs to study

subjects "in-depth" with Community Resource Development

clientele.

2. Utilize more office conferences and business Visitations

with Community Recourse Development clientele.

3. Improve the plenring and preparing for Community Resource

Development educational activities.

4. Develop a better understanding of the educational needs

of Community Resource Development clientele and provide

educational programs to meet those needs.
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5. Improve the effectiveness of assisting people to have

ability to plan and implement specific projects to im-

prove community facilities and services.

6. Increase the input of man-days of eiTnrt to assist people

to have ability to plan for am implement specific commu-

nity industrialization projects and to develop a competent

labor farce.

4-H Progsam Clientele

1. Continue to use and improve demonstral:ion techniques with

4-H Program Clientele.

2. Increase the input of man-days of effort to assist youth

to acquire the breadth and depth of understanding and to

deve'.op personal attitudes toward self and others which

would most likely lead to responsible citizenship.

3. Increase the effectiveness of helping youth and adults

and those already in positions of leadership to develop

the ability to become effective leaders

4. More effectively demonstrate technical knowledge and ex-

perience with 4-H Program Clientele.

Work with more 4-H Program Clientele to help them with

their problems.

6. Provide new 4-H projects in the areas of Resource Protec-

tion and Environmental Improvement.

7. Expand the 4-H project opportunities in the areas of

5.

Recreation, Wildlife and Natural Beauty.

8. Improve 4-H project opportunities in the

Water Conservation.

ERIC Clearineliunse
area of Soil and

SEP

on Adult totication


